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For breaking news, updated Globe
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WIND DEPENDENT

Today: Partly sunny, breezy.
High 59-64. Low 44-49.

Tomorrow: Clouds, sun, less windy.
High 59-64. Low 45-50.

High Tide: 4:52 a.m. 5:34 p.m.
Sunrise: 5:29 a.m. Sunset: 7:53 p.m.

Full Report: Page B13

HEAT WIN IN OT, PUSH
CELTICS TO BRINK
BRIGHT SPOTS IN SOX BULLPEN

The swollen Mississippi River
forced hundreds from their
homes inMemphis, while
officials downstream in Louisi-
ana opened floodgates to re-
lieve pressure on levees.A2.

Syria’s military detained
hundreds of people across the
country as the crackdown on
protesters continued.A3.

Mayor Setti Warren of Newton
announced his candidacy for
US Senate, becoming the fourth
Democrat to enter the race for
the seat held by Republican
Scott Brown. B1.

Hospital and community
health center workers are
stepping up efforts to enroll
some3,300 uninsured children
under the state’s universal
health care law. B1.

Waltham-based biotech Al-
kermes Inc. will purchase
Elan Drug Technologies of
Ireland in a $960million trans-
action andmove its head-
quarters to Dublin. B5.

Face transplant recipient
Dallas Wiens had a poignant
visit from his 4-year-old daugh-
ter, amilestone in his progress
since his surgery at Brigham
andWomen’s Hospital. B1.

Republicans want trillions of
dollars in spending cuts in
return for backing an increase
in the debt limit, House Speaker
John A. Boehner said.A6.

Comcast Corp. defended its
basic cable price for Boston,
calling themarket highly com-
petitive, asMayor ThomasM.
Menino petitioned for the right
to set the rate himself. B5.

Renewable energy could
supply 80 percent of the
world’s needs by 2050 if gov-
ernments overhaul their ap-
proach to power, a UN climate
panel concluded.A4.

In the news

‘‘The Islamist era may
hopefully be drawing to a
close in the Islamic
heartlands; Pakistan
stands at the head of the
tunnel. And since Pakistan
remains central to so
many American interests,
the United States will
need to stand with it in its
travail.’’ A11.
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By Jane Perlez
NEW YORK TIMES

ISLAMABAD, Pakistan — For the sec-
ond time in five months, Pakistani officials
have angered the CIA by tipping the news
media to the identity of the US station chief
in Islamabad, a deliberate effort to compli-
cate the work of the spy agency in the after-
math of the raid that killed Osama bin Lad-
en, American officials said.

The leak demonstrated the tilt toward a
near-adversarial relationship between the
CIA and the Pakistani spy agency, the Inter
Services Intelligence Directorate, or ISI,
since the bin Laden raid. It appeared to be
intended to show the leverage the Paki-
stanis retain over American interests in the
country, both sides said.

In an address before Parliament yester-
day, Prime Minister Yousaf Gilani made
clear that Pakistani officials at the highest
levels accepted little responsibility for the
fact that bin Laden was able to hide in their
country for years.

Instead, Gilani condemned the United
States for a violation of Pakistan’s sover-
eignty and called the Al Qaeda leader’s
presence in Pakistan an intelligence failure
of the ‘‘whole world.’’

Pakistan
identifies
top CIA
officer
Leak angers US,
escalates tension
following raid
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By Matt Viser
GLOBE STAFF

WASHINGTON — Newt Gingrich sig-
naled yesterday that he is running for pres-
ident, giving the wide-open GOP field a
conservative packing
considerable name
recognition but also a
personal history that
could hobble his can-
didacy in some states.

Gingrich, the for-
mer speaker of the
House best known for
his tilts with President
Clinton over budgets
and personal foibles,
will be the first high-
profile GOP contender
to officially enter the race. The announce-
ment will come tomorrow, Gingrich said
yesterday on social networking websites.

Some national polls have shown him
near the front-runners among expected
GOP candidates. But in the crucial first-in-

Gingrich will
go on Fox News.

Gingrich
joining race,
staking turf
Will head to Iowa;
N.H. appeal uncertain
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By Calvin Hennick
GLOBE CORRESPONDENT

B
ill and Joyce Cummings don’t
live on a sprawling estate, own
a jet, or otherwise flaunt their
wealth, but the Winchester
couple will soon start acting

more like billionaires Warren Buffett and
Bill and Melinda Gates.

Earlier this month, the Cummingses
became the first people in Massachusetts
to sign the Giving Pledge, promising to
donate at least half of their fortune to
charity. The pledge was established last
year by Buffett and the Gateses to encour-
age the super-rich to share their wealth.

Signing it ‘‘was a pretty easy thing for

us to do,’’ Bill Cummings, 74, said in an
interview. ‘‘It’s what we’ve expected to do
for a long time.’’

Indeed, the decision was in keeping
with the couple’s history of giving. Their
Cummings Foundation, created in 1986,
has grown to be one of the largest philan-
thropic foundations in the state.

‘‘They’ve almost behaved as if the
money really wasn’t theirs from the very
beginning,’’ said Lawrence Bacow, presi-
dent of Tufts University, whose institution
has benefited from their generosity.
‘‘They’ve been stewards for it.’’

David Leland, a friend and financial
adviser to the Cummingses, said many of

JOSH REYNOLDS FOR THE BOSTON GLOBE

Joyce and Bill Cummings of Winchester have signed the Giving Pledge to donate half their money.

Signing away half their fortune

By assets (in millions)

SOURCE: The foundations
GLOBE STAFF

$966
Barr Foundation Dec. 2009

$796
Boston Foundation 2011

$903
Cummings Foundation 2011

$505
Yawkey Foundation Dec. 2010

$355
Edward C. Johnson Fund Nov. 2010

Among the top charitable
foundations in Massachusetts

Note: Numbers represent the most recent
available figures for each foundation.

Bill and Joyce Cummings are first
in Bay State to take billionaires pledge
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By Erin Ailworth
GLOBE STAFF

Businesses of all sorts — from ship-
pers to dry cleaners — are tacking on or
raising surcharges to offset their high
fuel costs, hitting consumers already
squeezed between surging gas and food
prices, and slow-growing wages.

Over the past several weeks, UPS and
FedEx, which have longstanding sur-
charges that track fuel prices, have in-
creased these fees for ground shipping to
8.5 percent from 6.5 percent. At Gentle
Giant Moving Co. of Somerville, officials
estimate the fuel surcharge, a flat fee
charged per truck per day, adds about
$32 per day to the average move.

Peapod, Stop & Shop’s grocery deliv-
ery service, institutes a 28 cent surcharge
for fuel whenever gas rises above $2.75 a
gallon, and then increases it by 10 cents
for each subsequent 10 cent increase in
gas prices. The surcharge, added to deliv-
ery fees, is approaching $1.50 locally.

‘‘That really doesn’t cover, necessarily,
everything for us, but it helps us,’’ said

Peapod spokeswoman Elana Margolis.
‘‘Otherwise we’re in the hole.’’

The jump in energy costs — already
blamed in part for higher food prices — is

likely to slow the lackluster recovery.
Consumer spending drives about 70 per-
cent of US economic activity. Researchers

Businesses pass along the price of fuel

DAVID L. RYAN/GLOBE STAFF

Daniel Tewflik of MyBike Online, which has added a $5 ‘‘redelivery fee.’’

Companies adding,
increasing surcharge
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By Laura Collins-Hughes
GLOBE STAFF

WORCESTER — Stand on one
side of tiny, wedge-shaped Federal
Square, on the southern edge of this
city’s downtown, and the perspective
is gleaming. What once was a
boarded-up multiplex is now the
glassy facade of the restored Hanover
Theatre for the Performing Arts, a

venue for touring Broadway shows
that draws audiences from all over
fast-growing Worcester County.

Stand on another side of the
square, and the pawnshop that dou-
bles as a check-cashing emporium is
difficult to miss, while empty store-
fronts are easy to see. Then again, the
dive bar is gone now, replaced by an
establishment that serves craft beers.
Apartments a few doors down from
the theater are being rehabbed. A
couple of small restaurants have
popped up.

‘‘I don’t want to oversell it,’’ Mayor
Joseph C. O’Brien said recently, con-
templating the theater’s impact since
its opening in March 2008 — though,
of course, salesmanship is as much a
part of the job for him as it is for any
mayor. ‘‘Has it changed the world?
No. But has it made a big difference
to that part of town? Absolutely.’’

On the inside, the 2,300-seat Han-
over Theatre is all gilding and mir-
rors, moldings, and chandeliers, the
product of an award-winning $31

Amighty role in downtownWorcester

ESSDRAS M SUAREZ/GLOBE STAFF

Worcester’s 2,300-seat Hanover Theatre underwent
a $31 million renovation and opened in 2008.

Renovated theater
enhances vitality

HANOVER, Page A12
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WANTED

Can’t Make It? Give us a call and we will come to see you!
No soliciting allowed on hotel property. NOTHING FOR SALE!

WE PAY CASH ON THE SPOT!
Never more than a 15 minute wait.

WW1 & WW2 Helmets ........... $50 - $800
Civil War Photographs ............$25 – $500
Civil War Guns.....................$300 – $2500
Swords & Daggers..............$100 – $6000
German & Japanese Badges .$20 –$1000
Samurai Swords .................$200 – $7500

Patches & Pins (Ea.) .................$1 – $500
Military Steins.......................$100 – $800
Spiked Helmets.....................$150 – $850
Bayonets & Knives..................$25 – $400
Old Muskets ........................$100 – $2000
Flags & Banners....................$25 – $4500

**Prices are approximate and could go higher or lower depending on condition & rarity**

WE ARE BUYING
*CIVIL WAR *WW1 *WW2 *KOREA *VIETNAM

AMERICAN, GERMAN, JAPANESE & ALL OTHER COUNTRIES!
Helmets, Hats, Uniforms, Swords, Daggers, Guns, Bayonets, Knives, Medals, Badges, Leather Boots, Belts,
Buckles, Photographs, Documents, Bomber Jackets, Patches, Pins, Flags, Insignia, Shoes, Paratrooper Gear,
Personal Items, Civil War Diaries, German Military Steins, Painted Drums, Shoulder Boards, Binoculars,
Holsters, Scopes, Manuals, Field Gear, Posters, Gun Parts & Accessories, Muskets, Old Airplane Parts.
WE BUY JUST ABOUT ANYTHING MILITARY….SO BRING IT ALONG AS YOU MAY BE PLEASANTLY SURPRISED!

**SINGLE PIECES OR ENTIRE COLLECTIONS**
WE HAVE BEEN DEALING IN MILITARY ANTIQUES HERE IN MASSACHUSETTS SINCE 1981

ABSOLUTELY NOBODY PAYS YOU MORE FOR YOUR ARTIFACTS!

CASH PRICES WE ARE CURRENTLY PAYING:

10 A.M. TO 5 P.M. EACH DAY.......FREE EVALUATIONS

War Souvenirs

For More Information Contact:
Historical Military Antiques at 508-450-5702 or Email: wartimes@charter.net

ALSO BUYING OLD HUNTING
GUNS, KNIVES, & VINTAGE
FIRE FIGHTING ITEMS

OUR WORLDWIDE CUSTOMER BASE
ALLOWS US TO PAY YOU THE
HIGHEST PRICES ANYWHERE!

at The HAMPTON INN
From I-93, Exit 6, left onto Rte. 37,

Left at Ford Dealer onto Wood Rd.

Hotel is 1/2 mile on right.

at The HOLIDAY INN
(Next to the Cinemas).

From I-95 take Exit 35

- Go to Middlesex Room

at The COURTYARD
MARRIOTT
(342 Speen St.)

Across from the Home Depot

- Go to Meeting Room

at The HOLIDAY INN
(Junction of I-95 & Rte. 1)

From I-95 take Exit 15A

- Go to Terrace Room

at The COURTYARD
MARRIOTT

Behind Target at Liberty Tree Mall.
From Rte. 128 take Exit 24

- Go to 2nd Floor Meeting Room

at The HILTON
GARDEN INN

From I-95 Exit 32B, turn left,
then left on Wheeler Rd.

- Go to Hancock Room

at The HOLIDAY INN
(265 Lakeside Ave.) From I-495,

take Exit 24A - You’re There!

- Go to Meeting Room

at The COURTYARD
MARRIOTT

(270 Concord Rd.) From Rte. 3
take Exit 27, left onto Concord Rd.

- Go to Meeting Room

Tuesday, May 10th
BRAINTREE

Wednesday, May 11th
WOBURN

Thursday, May 12th
NATICK

Friday, May 13th
DEDHAM

Saturday, May 14th
Danvers

Sunday, May 15th
BURLINGTON

Monday, May 16th
MARLBORO

Tuesday, May 17th
BILLERICA

Mr. Sweeper
37 S. Main St.

Natick
508.653.1194

Metro South Vacuum
1280 Belmont St. (Rt 123)

Brockton
508.580.6642

RECYCLE your
OLD VACUUM
and receive
INSTANT
Miele SAVINGS!

Mr. Sweeper
Sales & Repair
443 Moody St.

Waltham
781.894.4040

mrsweepersewandvac.com

Mr. Sweeper
Sales & Repair
1900 Centre St.
West Roxbury
617.323.6200

mrsweepersewandvac.com

FOREVER BETTER

Receive up to a $100
trade-in allowance

toward the purchase
of any new Miele
vacuum cleaner.

We’ll break down and
recycle the parts of any

unfixable vacuum cleaners
and donate all healthy

models to a local,
community charity*.

*Valid April 15th — June 1st
Visit one of Miele’s authorized

dealers below for complete details.

their acquaintances would be
shocked to find out the extent of
their wealth. Bill Cummings de-
clined to divulge the couple’s net
worth, but the Giving Pledge is
meant for billionaires — or peo-
ple who would be billionaires ‘‘if
not for their giving.’’

In signing the Giving Pledge,
the Cummingses joined a group
of 69 wealthy American individ-
uals and couples, including such
familiar names as Mayor Michael
Bloomberg of New York City,
filmmaker George Lucas, corpo-
rate raider Carl Icahn, and Face-
book founder Mark Zuckerberg.

BILLIONAIRE CLUB
Seewho else has billionaire

status inMassachusetts at
www.boston.com/business.

Bill Cummings said he was
raised to be thrifty. The family’s
first home, in Medford, was a
one-bedroom apartment over a
liquor store.

‘‘My dad was a house painter,
and he worked hard for his mon-
ey,’’ he said.

Neighbors describe Bill and
Joyce Cummings as well-known
in Winchester, well-liked, and
unassuming. ‘‘They do not live to
show their money,’’ Leland said.
‘‘Their goal for the last 25 years
has been to see how much money
they can make to give away to the
causes they care about.’’

In about 1966, Bill Cummings
paid $10,000 for his first busi-
ness, a company that supplied
fruit punch to colleges and
health care institutions. In the
early 1970s, he sold it for just
more than $1 million.

Over the years he’s been in-
volved in other businesses — for
example, he founded and was
publisher of three community
newspapers — but Cummings
made his fortune in commercial
real estate. By 2005, when he
stepped down from the day-to-
day management of his develop-
ment company, Cummings Prop-
erties LLC in Woburn, it was tak-
ing in more than $90 million a
year in leasing fees from a com-
bined 8 million square feet of
commercial space, mostly along
Route 128.

Although he no longer draws
a salary, he still visits the compa-
ny’s headquarters in Woburn,
where he sometimes sweeps the
sidewalk out front.

Through the Cummings
Foundation, the couple has made
donations to various causes and
organizations, including a $50
million commitment to Tufts

University’s veterinary school,
which now bears their name.

They have donated much of
their commercial real estate to
the foundation. Today, it has
about $903 million in assets.

Once that total hits $1 billion
— probably within two years —
the couple intends to cap its
growth and use any surplus mon-
ey to fund a second foundation,
which will make grants to com-
munity groups. Bill Cummings
said he doesn’t know how much
it will give or who will get those
funds, but the money will proba-

bly stay close to home.
‘‘It will be more local, more

New England, than the rest of
the world,’’ he said. The goal, he
said, is to eventually donate 90
percent of the family fortune to
good causes.

Many of the causes the couple
targeted are connected to their
personal lives. For example, in
1989 they started the nonprofit
New Horizons assisted living
center in Woburn as a way to
contribute to the town where
they built their business success.
They later started a similar facil-
ity in Marlborough, and over the
years have invested about $30
million in the two centers.

To honor a colleague who died
at an early age, the couple set up
a scholarship program that has
given away $1.9 million since
1997.

And inspired by a 2009 trip to
Israel, they decided to commit
$10 million to fund Holocaust
and genocide education pro-
grams at colleges and universi-
ties, including Tufts. During their
visit, the Cummingses heard
Holocaust survivor Eliezer Aya-
lon speak at the Yad Vashem mu-
seum of the Holocaust in Jerusa-
lem.

The decision to get involved in
educating students about the

Holocaust was made on the flight
home from Israel, said Joyce
Cummings. ‘‘We looked at each
other and said, ‘We have to do
something. We can’t just go back
home to our happy-go-lucky
life,’ ’’ she said.

Dennis Clarke, chief executive
of Cummings Properties, said the
couple has never sought to call
attention to their charitable ef-
forts. ‘‘They do it because they
want to, and I think it genuinely
makes them very happy to do
good work,’’ he said.

Take the Beacon Grille, a res-
taurant established by the couple
in Trade Center 128, a Cum-
mings Properties development in
Woburn.

All of the restaurant’s profits
are donated to charity; it sup-
ported a group of 20 students
from New England who traveled
to study at a community for or-
phaned youth in rural Rwanda,
for example.

‘‘There’s a point at which it
doesn’t make any difference to
earn more money. We are much
more interested in doing things
in the community,’’ said Bill Cum-
mings. ‘‘It’s very satisfying to do
good things with what you have.’’

Johnny Diaz of the Globe Staff
contributed to this report.

Couple signs away half their wealth
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Bill and Joyce Cummings donate to causes and organizations through their foundation.

º CUMMINGS
Continued from Page A1

‘It’s what we’ve
expected to do for a
long time.’
BILL CUMMINGS

at the Federal Reserve Bank of
Boston estimate that each $20
rise in the cost of a barrel of oil
pushes the US unemployment
rate two-10ths of a point higher
than it otherwise would have
been. The national jobless rate
was 9 percent in April.

‘‘To the extent that these serv-
ice providers do raise fuel sur-
charges,’’ said Chris Lafakis, an
economist with Moody’s Analyt-
ics in West Chester, Pa., ‘‘it will
pass higher costs to consumers
and discourage consumption.’’

While businesses may have in-
cluded fuel surcharges on bills
for some time, many consumers
are only beginning to notice
them as rising gas prices make
consumers more attuned to in-
creased costs elsewhere.

Wendy Goldstein Pierce, a
Boston public relations consult-
ant, said she started following
gas prices about a month ago,
when it took $60 to fill her 2004
Toyota Highlander. About a week
ago, she began noticing fuel sur-
charges tacked to bills, including
a $1.25 ‘‘energy charge’’ when
her dry cleaning was delivered.

Pierce said she doesn’t like the
surcharges, but in light of high
gas prices, ‘‘I can see how, as a
business owner, that could cause
an issue.’’

Though gasoline represents a
small portion of household
spending — about 5 percent —
rising prices worry consumers,
who react by spending cautious-
ly. According to recent surveys,
drivers have been buying less gas
for months and are using public
transit more.

Many consumers fear that
whenever gas goes up, so will the
costs of other goods and services,
said Chris G. Christopher Jr., sen-
ior economist at Lexington fore-
casting firm IHS Global Insight.
Fuel surcharges on a variety of
bills can add to that concern.

‘‘Higher gas prices, other than
taking money out of people’s
pockets, also affect how they
think about the economy,’’ Chris-
topher said. ‘‘It’s not a good thing
for the consumer. They are still
plowing ahead, but not as fast as
they would have been. [And

now] they’re scared that the price
of clothing will go up.’’

Yesterday, crude closed at
$102.55 a barrel, up 5.5 percent
since Friday, and nearly 22 per-
cent since mid-February.

The average retail price of gas
currently tops $4 a gallon in
more than a dozen states, accord-
ing to AAA, and diesel is more
costly. This week, a gallon of gas
in Massachusetts is averaging
nearly $3.95, according to AAA
of Southern New England. Diesel
is nearly $4.20.

Some businesses have been
reluctant to impose a fuel sur-
charge. For example, Domino’s
Pizza Inc. says it hasn’t done so
because the ‘‘pizza industry is ex-
tremely competitive and con-
sumers are price-sensitive.’’

But many businesses routine-
ly tack on surcharges to cover
fuel costs, including trucking
companies, airlines, and Internet
vendors. Some firms, however,
are imposing fuel-related sur-
charges for the first time.

MyBike Online, a South Bos-
ton bike rental and repair shop,
offers pick-up and drop-off serv-
ices. It recently added a $5 ‘‘rede-
livery fee’’ if employees show up
and customers aren’t home.

‘‘We were giving up all this
gas,’’ said the company president,
LeRoy J. Watkins III. Customers
now get this warning: ‘‘Miss your
delivery and there is a $5 redeliv-
ery fee purely because of gas.’’

Whether to charge extra for
fuel is a complicated business de-
cision — especially for smaller

firms in competitive markets,
said Christopher. Many business
owners see such fees as a way to
protect profit margins without
raising base prices.

Surcharges are also more like-
ly to be accepted by consumers,
who tend to view them as tempo-
rary, economists said. Nonethe-
less, customers still have to pay
more, and firms run the risk that
the added costs will send custom-
ers to competitors.

‘‘Businesses, they struggle
with this type of thing. They’re
getting squeezed [and] they’re
going to have to increase their
prices to cover their costs,’’ Chris-
topher said. ‘‘But they have to
make sure they’re not the first
ones to do it or they’ll see a loss
in business.’’

At Gentle Giant, chief finan-
cial officer Ronald Zahn esti-
mates the mover’s diesel costs
will jump 33 percent this year to
$1 million. He said he constantly
reevaluates the company’s fuel
surcharge with its sales team, but
as with most businesses, the sur-
charges don’t cover all of the in-
creased costs — especially when
prices rise quickly. Diesel has
jumped more than $1 a gallon in
recent weeks.

‘‘We’re probably recouping
about 75 percent of the increase,’’
said Zahn. ‘‘In general, the vast
majority of customers under-
stand it. They don’t like it, but
they understand it.’’

Erin Ailworth can be reached at
eailworth@globe.com.

Businesses passing on fuel costs
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LeRoy Watkins III, president of MyBike Online, said he added a
‘‘redelivery fee’’ because of gas prices.
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